MASTER OF MISDIRECTION
ARTIST STATEMENT
“I wish to tell a story about choice so as to characterise
the complex relationships between people and the
relationships people have with themselves. How we use
and complicate ourselves in relation to chosen positions
with which we identify. In 2011 I started exploring
identity, how this is developed through society and how
we come to an understanding of “who I am”.
This body of work ties in with that broader conceptual project
by encompassing the representation of identity in the form of
archetypes.
According to Carl Jung, at the core of the human psyche there
exists an unconscious aspect which consists of a personal
unconscious (relating to your own life), and a collective
unconscious (comprising symbols which are shared by all
humanity). These symbols, or archetypes, allow humans to
perceive and relate to the world in specific ways.
An archetype is a collectively assumed symbol, expression, or
way of behaving, a prototype upon which others are modelled.
Jung proposed the existence of universal prototypes of ideas that
channel experiences and emotions which result in recognisable
and typical patterns of behaviour.
At any given time, each of us is likely to be operating under at
least one of the archetypal patterns of behaviour, a character
carefully put on for the known behavioural outcome. When the
conscious mind chooses to ignore these archetypal behaviour
patterns we become caught up in the belief that we are what
we are merely experiencing - this provides a skewed sense of
individual identity.

In a world dominated by ego, science, material and economic
excess, we have become a nation of television addicted,
pill popping, self-indulgent narcissists. So cut off from our
unconscious that we “experience a false sense of mastery over…
nature – to the point of proclaiming ourselves as god”.
This exploration of archetypes and their innate characteristics
through figurative sculptural work attempts to expose the state
of the human condition – while simultaneously revealing my
own positions and choices.”
Jenny Nijenhuis, 2015

Jenny Nijenhuis was born in Johannesburg, South Africa.
She obtained a BA Fine Art (Hons) from the University of the
Witwatersrand ( Wits) in 1993, a PR & Communications qualification
in 2000 and completed a Strategic Marketing Management
programme at Wits Graduate School of Business Administration
in 2003. After working in marketing and communications in the
corporate sector, Nijenhuis established Geneology Brand DNA
in 2005, in search of a more creative working environment and
outlet for her artistic endeavors. In 2011 Nijenhuis scaled down
her involvement in Geneology and set-up a studio with the aim
of returning to her personal art practice with a long term vision
of becoming a professional artist. Nijenhuis is relatively new to
the contemporary art scene and has enjoyed limited exhibition
exposure over the past few years. She was a PPC Imaginarium
finalist in 2015. In 2014 she was selected as a finalist for the
Lovell Tranyr Art Trophy in Cape Town and she participated in
the Point of Departure group exhibition at Lizamore & Associates
gallery. She exhibited on the CMYK group exhibition at Everard
Read SPEKE Photographic, CIRCA on Jellicoe in late 2012.

Ignoramus (the fool)
2015
Acrylic resin, fibreglass
38 x 33 x 57 cm, Edition 1 of 3
R 24 000,00 Incl VAT

Ignorance is a state of being uninformed and an ignoramus
is someone who is wilfully ignorant.
“Ignorance is bliss” points to behaviour through which the
less we know about important complex issues, the more
we want to avoid becoming well-informed. We seem to be
comfortable in NOT being informed and the more informed
we become the less likely we are to take responsibility. We
live in a society that passes the buck (whether this stems
from helplessness, denial or idealisation) and in so doing
we not only hand over responsibility, but also our power.
Is ignorance a form of protection?
And is the antithesis of ignorance truly freedom?

Ignoramus (the fool)
(detail)

Ignoramus (the fool)
(Detail)

The Cronus Complex and his cronies
Acrylic resin, fibreglass and paint
75x32x26cm, Edition 1 of 5
Cronus figure only R19 950.00 Incl VAT
Cronus figure Cronies (bats) R23 000.00 Incl VAT

The Cronus figure (detail)

Cronus was one of twelve children born to Gaia
(Mother Earth) and Uranus (Father Heaven). Gaia
and Uranus came from the original chaos of
things. According to Greek Mythology, Cronus
became lord of the universe by castrating his
father. He had been warned by Gaia that one of
his children would overthrow him, he became
so angry that he ate each of his children as they
were born in order to keep their power.
“ The Cronus Complex is not a murderous
tendency per say, since Cronus did not just get
rid of his offspring, but a destructive ingestive
process which hinders the child’s capacity to
exist separately and autonomously from the
parent. In consuming his child, Cronus does
not only aim to annihilate him but does so by
making him part of himself. According to Bolen,
since ancient times, the Cronus Complex is a
tendency through which male oriented cultures
have maintained power. That is evident in
systems such as Fascism, one of the most radical
mutations of patriarchy.“ John W. Crandall, The
Cronus Complex
This work explores masculine power through
the character of Cronus as a representation
of an oppressive material world. Cronus is the
Greek mythological figure representing time,
death and harvesting.

Cronies (bats) (Detail)

Cronies (bats)
Acrylic resin, fibreglass and paint
3x5x8 cm, Edition of 20
R150.00 Incl VAT,

Row your boat
2012
Acrylic resin, fibreglass, paint, varnish
16 x 83 x 88 cm
R 18 000,00 Incl VAT

The nursery rhyme “Row, Row, Row Your Boat” is based
on the concept that there is an underlying current in
life that guides us towards death. The boat (seen to
refer to the self or our life in the stream of existence)
is used as a metaphor for life’s choices and actions.
Rowing gently is to be content with life and not
demand more than we really need.
The line “Life is but a dream” communicates the
meaninglessness of man’s actions in terms of illusion
or ignorance. We go through life as if in a dream and
are bound by our attachment to objects and states of
mind.
The western materialistic sense of reality takes the view
that the brain through the senses perceives reality as
it is. Our senses feed our minds with information and
assumptions that we then use to construct our own
reality, no different than a dream.
Homer Simpson, the fictional main character in the
animated television series “ The Simpsons”, is the
quintessential American working class stereotype. He
is lazy, crude, overweight, uninformed, bad tempered
and borderline alcoholic. Homer has no control over
his desires, and “would gladly sell his soul to the devil
in exchange for a single doughnut.”
This piece explores the meaninglessness of man’s
actions. My use of Homer Simpson as an unlikely
protagonist perched atop a doughnut boat, aims to
show this archetype as a universal contentless form
that channels experiences and emotions along a
floating timeline that is unending.

Simulacra
2014
Wood, mirror, wrought iron, paint
50 x 53 cm
R 6 650,00 Incl VAT

Simulacra are copies of things or people that no longer have an original or possibly never had one to begin with.
Sometimes an artwork is created by copying a photograph that is itself a copy of the real thing.
“ The simulacrum is never that which conceals the truth — it is the truth which conceals that there is none. The simulacrum is true.”
Ecclesiastes

The Scarecrow
2013
Wood, fabric, electrical wire, resin, stainless steel, paint,
varnish, plaster of Paris, leather, steel
220 x 200 x 40 cm
R 35 000,00 Incl VAT

Scarecrows represent monstrous emotions and
thoughts which provoke feelings of fear and
dread. In a literal sense, the scarecrow watches
over fields to scare birds, the inferred meaning is
that they protect us from death which is foretold
by the presence of crows.
The scarecrow stands as a deity which has infinite
knowledge about the world from its grounded
location. Sacrificially, it represents an effigy, a form
of substitute human sacrifice to the natural world.
The scarecrow denotes ownership over the land, it
is crucified and impaled, analogous to the crucified
Jesus. It is also a decoy. A scarecrow is a dimension
of the Jungian archetype more commonly referred
to as “the shadow”.

The Scarecrow (Detail)

Scarecrow heads
Plaster of Paris and paint,
20 x 16 x 20 cm, Variable edition of 20
R500.00 Incl VAT (EACH)

The Siren
2014
Bronze, Titanium Dioxide patina
45 x 35 x 50 cm, Edition 1 of 5
R 47 500,00 Incl VAT

The siren archetype is the ultimate representation
of primal sexual femininity over masculine power.
She is the foremost female symbol - sensual,
alluring, powerful and dangerous. The siren is pure
seduction, she uses every aspect of her being to
allure and captivate men. Everything about her is
illusory, even her looks.

The Siren (Detail)

The Trickster (Elegbara)
2013
Acrylic resin, fibreglass, paint,
varnish
50 x 40 x 50 cm
R 25 000,00 Incl VAT

The trickster is the shapeshifting personification of
chance and unpredictability in an ordered world.
He is ingenious, deceitful and causes mischief. The
trickster points out weaknesses in the constructed
societies of man and plays with the laws of the
universe. He has been represented in popular culture
as Br’er Rabbit, the Coyote, Loki and The Joker in
Batman.
In that one moment of clarity the trickster lived
with complete enjoyment, wasting time… he was
frivolous.

The Trickster (Elegbara) (Detail)

Ace, a taste of mum’s love		
Acrylic resin, fibreglass
42 x 49 x 50 cm, Edition 1 of 5
R 28 500,00 Incl VAT

The African Centre for Biodiversity (ACB) released a
research report titled “GM Maize: lessons for Africa
– cartels, collusion and control of South Africa’s
staple food” in November 2013. ACB tested various
brands of mielie pap, South Africa’s staple food,
for the presence of genetically modified maize
(GMOs) and found that there’s an average of 80%
GM Maize in a bowl of pap. As the subjects of one
of the most unregulated scientific experiments,
South Africans are the first people in the world to
consume genetically modified food as a staple.
There is growing public concern over the safety
of eating GM crops and that genetically modified
maize might be leading to obesity in poorer
communities’ dependant on this basic food where
human health and safety has not been established
by credible safety studies.
ACB’s report further reveals how a group of
companies ( Tiger Brands, Pioneer and Premier
Foods) control the entire maize marketing chain.
This work explores the glutton archetype amidst
the unique environment in South Africa.

Ace, a taste of mum’s love (Detail)

The Victim
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

The Shrouded Victim
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

The Bound Victim
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

“But Master”, I said
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
78.5 x 93.5 cm, Edition 1 of 10
R 8 800,00 Incl VAT

Our societal structure dictates the rules by which we live, what we are free to say and what is considered acceptable in terms of
belief, politics, ethics and action. From birth each of us is influenced by and raised according to regional laws, group belief, and what
is deemed to be acceptable moral conduct and ethical behaviour. As a result, individual moral code and understanding of what is
right and wrong, acceptable or not, is coloured by group mentality.
Your voice is influenced by these boundaries before you are even able to speak. In this sense free speech and free thought do not
exist. We are not free, in our speech, our thinking, our religion or for that matter, anything which is governed “free” by law precisely
because there are laws that govern freedom.

The Sixth Demon, Gluttony
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

The Hero
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

The Soaring Hero
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

The Warrior
2015
Gliclée print on archival cotton rag paper
315 gsm, Ultra Chrome archival inks
93.5 x 78.5 cm, Edition 1 of 5
R 7 000,00 Incl VAT

